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Abstract:

Sustainability has become a crucial concept for organizations in recent years. Companies are
expected to not only operate in an environmental friendly way but also to promote social and
economic sustainability. By exploring the available research literature, this chapter explores
the futuristic trends in management that focus on sustainability along with description of case
studies by some reputed business houses. It begins with an introduction to the concept of
sustainability and its importance for organizations. The chapter then delves into different trends
such as sustainable supply chain management, sustainable human resource management, and
sustainable business models. The chapter concludes with a discussion on the challenges
organizations face in implementing sustainable practices and the importance of stakeholder
engagement in achieving sustainability goals.
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1. Introduction:

Sustainability is a concept that has gained significant attention in recent years, particularly in
the business world. Organizations are expected to not only operate in an environmentally
friendly way but also to promote social and economic sustainability. Sustainability has become
a crucial aspect of corporate social responsibility and is increasingly being integrated into the
strategic decision-making of organizations. In this chapter, we will explore the futuristic trends
in management that focus on sustainability.

The business world is rapidly changing and evolving, and the concept of sustainability has
become a crucial aspect of organizational management. Companies are no longer merely
expected to be environmentally friendly, but they are also expected to promote social and
economic sustainability. The business community is increasingly recognizing the importance
of integrating sustainable practices into their operations to ensure their long-term success and
stability. The term "sustainability" refers to meeting the needs of the present without
compromising the ability of future generations to meet their own needs. This concept has been
widely embraced by companies around the world, with many organizations adopting
sustainable business practices to reduce their impact on the environment and enhance their
reputation.

In recent years, there has been a growing body of literature on the relationship between
corporate sustainability and financial performance. Companies are implementing sustainable
practices to reduce costs, improve their bottom line, and enhance their reputation. There is
evidence that companies that adopt sustainable practices outperform their peers, with higher
returns and a lower cost of capital. This has led many organizations to view sustainability as
an opportunity to achieve competitive advantage.

By analyzing the available literature, the purpose of this chapter is to provide a comprehensive
review of the literature on the concept of sustainability in organizational management. The
focus of the chapter is on the implications of sustainability for companies and how they can
adopt sustainable practices to enhance their performance. The chapter will include a review of
the literature on the relationship between corporate sustainability and financial performance,
the role of leadership in advancing corporate sustainability, and the role of institutions in
promoting sustainability. Additionally, the paper will provide case studies of companies that
have successfully adopted sustainable practices, highlighting the benefits and challenges
associated with these efforts.

1.1 Sustainable Supply Chain Management:

Sustainable supply chain management (SSCM) is a critical aspect of achieving sustainability
goals. It involves integrating sustainability principles into the procurement, production, and
distribution of goods and services. SSCM involves reducing the environmental impact of
supply chain activities, promoting fair labor practices, and ensuring the well-being of
communities affected by supply chain operations.

One trend in SSCM is the use of green technologies and renewable energy sources in supply
chain operations. For example, companies are increasingly using electric vehicles for
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transportation and investing in clean energy to power their facilities. Additionally, companies
are implementing sustainable practices such as reducing packaging waste and using recycled
materials.

Another trend in SSCM is the increased use of sustainable sourcing. This involves procuring
goods and services from suppliers that meet certain sustainability standards, such as fair labor
practices and environmental protection. Companies are also implementing traceability systems
to ensure that their products are sustainably sourced.

1.2 Sustainable Human Resource Management:

Sustainable human resource management (SHRM) is another key aspect of achieving
sustainability goals. It involves integrating sustainability principles into the management of
human resources, such as recruitment, training, and employee engagement.

One trend in SHRM is the increased focus on employee well-being and work-life balance.
Companies are implementing flexible work arrangements, such as telecommuting and flexible
schedules, to promote work-life balance and reduce stress. Additionally, companies are
investing in employee health and wellness programs, such as fitness classes and mental health
support.

Another trend in SHRM is the increased focus on diversity, equity, and inclusion. Companies
are implementing policies and programs to promote diversity and inclusion in the workplace,
such as mentoring programs for underrepresented groups and unconscious bias training.

1.3 Sustainable Business Models (SBMs):

Sustainable business models involve integrating sustainability principles into the overall
business strategy and operations. One trend in sustainable business models is the increased
focus on circular economy principles, which involve designing products and services to be
reused, repaired, refurbished, or recycled. Companies are implementing these principles by
designing products that are easy to disassemble and recycle, and by implementing closed-loop
systems in which waste is minimized and resources are conserved.

Another trend in sustainable business models is the increased focus on stakeholder engagement.
Companies are engaging with stakeholders, such as customers, suppliers, and community
members, to understand their sustainability concerns and develop strategies to address them.

2. Overview of Literature:

In recent years, the concept of sustainability has gained prominence in the field of management.
Organizations are expected to not only operate in an environmentally friendly way, but also to
promote social and economic sustainability. This has resulted in the integration of sustainability
practices into various aspects of organizational management, such as human resource
management, procurement, hospitality, business models, and more. Studies have shown the
importance of sustainability practices in improving employee outcomes, as well as the benefits
that organizations can achieve through sustainable procurement, environmentally friendly
hospitality practices, and sustainable business models. Additionally, international
organizations such as ISO, UNFCCC, and UNGC have established guidelines and standards
for sustainability in management.

The concept of sustainability has become increasingly important in the field of management
(KPMG, 2019). The focus on sustainability has gone beyond just environmental concerns and
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now encompasses social and economic sustainability as well (UNGC, 2019). Companies are
expected to not only operate in an environmentally friendly way but also to promote sustainable
practices in various aspects of their operations, such as human resource management (Deloitte,
2018), procurement (BCG, 2018), hospitality (PwC, 2018), business models (McKinsey,
2017), and more. Studies have shown that sustainable practices in the workplace can have
positive impacts on employee outcomes and engagement (BSR, 2018). Sustainable
procurement practices have also been shown to result in cost savings, improved supplier
relationships, and a positive impact on the environment (KPMG, 2018). In the hospitality
industry, sustainable practices such as reducing energy and water consumption, reducing waste,
and promoting sustainable tourism have been shown to be economically beneficial (The
Natural Step, 2018).

The role of stakeholders in promoting sustainability has also been widely discussed in the
literature. Companies, governments, and international organizations have a significant role to
play in promoting sustainable practices (The World Business Council for Sustainable
Development, 2019). The business case for sustainability has been well documented and
includes the potential for cost savings, improved reputation, and increased competitiveness
(PwC, 2018).

International organizations such as ISO, UNFCCC, and UNGC have established guidelines and
standards for sustainability in management (The Global Reporting Initiative, 2019; The
Sustainability Accounting Standards Board, 2019; The Sustainable Purchasing Leadership
Council, 2019). These standards provide organizations with guidance on how to integrate
sustainability into their operations and practices.

The literature on sustainability in management highlights the growing importance of
sustainability practices in organizations (The Carbon Trust, 2018; The Global Initiative for
Sustainability Ratings, 2019). The need for organizations to integrate sustainability into their
operations and practices is evident and can result in numerous benefits, including improved
employee outcomes, cost savings, and a positive impact on the environment (The Ellen
MacArthur Foundation, 2018; The International Organization for Standardization, 2018; The
United Nations Global Compact, 2019).

(Geissdoerfer, M., et al, 2018) presented a comprehensive review of sustainable business
model innovation (SBMI) literature as it is relatively nascent field of research. It was noted that
many business model innovations fails but the reason for their failure are relatively unexplored.
(Lahti, T., et al, 2018) introduces central components of circular business models by linking it
to contingency theory, transaction cost theory, resource-based theory, theory on networks &
industrial economics and agency theory.

(Yip, A. W., & Bocken, N. M., 2018) states that Sustainable Business Model Innovation
(SBMI) act as a lever for system change for business and industry sustainability. They studied
sustainable business model archetypes for banking industry and develop a new model after
testing it with customers. Later, (Sinkovics, N., et al, 2021) in their review article finds that
SBMI, although relative novel concept, is a multifaceted phenomenon. Policy plays a pivotal
role in enabling SBMI and system change and there is a need for comparative study to compare
and contrast the effectiveness of interventions. It was suggested that future research is needed
to identify different aspects of ontological frameworks by reviewing business and management
literature.
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(Sanchez-Planelles, J., & Segarra-Ofia, M., 2021, June) suggested for standardization of the
research process for analysis of environmental practices which are implemented by companies
and their comparative analysis with similar companies from same or other sectors. Later, (Pan,
L., Xu, Z., & Skare, M., 2022) conducted bibliometric analysis for literature on Sustainable
Business Model Innovation (SBMI) and it was indicated that development of SBMI research
is positive and it requires greater collaboration among institutions and authors to explore and
further design SBML

Relating economy with sustainable development, (Curtis, S. K., & Mont, O., 2020) states that
business models in sharing economy for sustainability has not been sufficiently explored. Since
sharing economy is not sustainable by default, there is a need to strategically design and
implement Sharing Economy Business Models. (Hossain, M., 2021) analyzed three frugal
innovations through the lens of three key elements of business models i.e. value proposition,
value creation and value capture. Sustainability is becoming increasingly important for
business and society and frugal innovation is an effective means to achieve sustainable
development. Frugal innovation at grass-root level represent bottom-up approach that is
effective for sustainable development. It is suggested to develop frugal mindset, culture and
attitude in scholars, managers and policymakers for sustainable development. Earlier, (Sousa-
Zomer, T. T., & Cauchick-Miguel, P. A., 2019) explores how product-service systems as a type
of Sustainable Business Model (SBMs) contributes to sustainability and it was found that
innovative technologies are an important driver for environmental improvements and there is
a need for collaborative approach to achieve environmental, economic and social benefits.
(Comin, L. C,, et al, 2020) found that sustainable business models have approach centered on
the direct participation of stakeholders and users engaged in the process of sustainable value
creation. A high level technology based business model that prioritize clear energy, energy
efficiency and material maximization is required. (Bican, P. M., & Brem, A., 2020) advocated
that without transforming the existing businesses, economic and environmental challenges of
future cannot be sustainably solved. There is need to analyze business models, to check their
readiness and sustainability impact in terms of economic and environmental sustainability.
(Ltudeke-Freund, F., 2020) discussed about sustainable entrepreneurs as an agent who align
their new and existing business models with sustainable innovations for being successful and
creating value for stakeholders. Earlier,(Ritala, P., et al, 2018) analyzed diverse sustainable
business models as adopted by largest global corporations which are listed in the S&P 500
index over the period of 2005-2014 and evidences regarding increasing prominence of
different sustainable business models was found over time. Also large capitalized firms have
mostly adopted environmentally-oriented archetype.

Linking sustainable business with technological advancement, (Tiscini, R., et al, 2020)
advocated that Block-chain technology could be a proven vital source of Sustainable Business
Model innovation. Block-chain is still in early stage of development is still considered to be a
disruptive technology for industries in which consumers are interested in transparency,
integrity & data security, e.g. Agri-food industry.

3. Content analysis based on keywords of Co-occurrence
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A comprehensive list of research paper was searched using Scopus Database using the TITLE-
ABS-KEY (“sustainability in business organization” OR “Futuristic management trends” OR
“Sustainable business model”). The search was limited to the year 2018-2023(January). The
document type was limited to article, conference paper, book chapter, review, editorials,
conference review and book. The subject area was limited to Business, Management and
Accounting; Social Sciences; Economics, Econometrics and Finance; and Arts and
Humanities. The Exact-key-word was limited to “Sustainable Development”, “Sustainable
Business”, “Sustainable Business Model” and “Sustainable Business Models”. A total of 359
documents appears on which Content analysis was conducted using Software VOSviewer.

Keywords co-occurrence analysis is based on the idea that a particular research filed and its
dimensions can be identified by knowing the association between its keywords (Callon, M.,
Courtial, J.P., & Laville, F, 1991). A Network Visualization Map was prepared for keyword
co-occurrence (which shows the relatedness of items based on the number of documents in
which they occur together.) 115 links was identified with total link strength of 1107 based on
top 19 items.
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business model innovation
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Figure 1. Network visualization Map for Keywords (Source: VOSviewer.)

The word “sustainable development” has most occurred with “sustainable business model” and
“sustainability”. However “case study” does not show any strong linkage with “sustainable
development” or with “sustainable business model”
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Figure 2. Density visualization map of keywords. (Source: VOSviewer.)
In density Visualization map, the word “sustainable development” has shown the highest
occurrence, followed by “sustainability” and “sustainable business models”.

& VOSviewer

Figure 3: Density visualization map for country citations (Source: VOSviewer.)

The threshold was set as Minimum number of documents of a country was chosen to be 5, and
minimum number of citation of a country was selected as 1. A density visualization map
consisting 25 counties was prepared. Countries with highest number of citation have darker
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spot. In the map, Italy followed by UK and Netherland has the darkest spot, i.e. highest
citations. Whereas country like India has less citation.

4. Case Studies:

Here are following case studies discussed for better understanding of the topic

I. Case Study: Unilever

Unilever, a leading consumer goods company, has made significant progress in incorporating
sustainability into its management practices. The company has set ambitious sustainability
targets, such as reducing its greenhouse gas emissions, sourcing 100% of its agricultural raw
materials sustainably, and helping to improve the health and well-being of a billion people
(Unilever, 2019). To achieve these goals, Unilever has implemented a range of sustainability
initiatives, such as reducing waste, improving energy efficiency, and promoting sustainable
sourcing (Unilever, 2019). The company's commitment to sustainability has improved its
reputation and competitiveness, while also reducing its environmental impact and costs.

II. Case Study: Nike

Nike, a leading sportswear company, has also made significant progress in incorporating
sustainability into its management practices. The company has set ambitious sustainability
targets, such as using 100% renewable energy in its operations and reducing its carbon
emissions (Nike, 2019). To achieve these goals, Nike has implemented a range of sustainability
initiatives, such as improving energy efficiency, reducing waste, and promoting sustainable
sourcing (Nike, 2019). The company's commitment to sustainability has improved its
reputation and competitiveness, while also reducing its environmental impact and costs.

III. Case Study: Walmart

Walmart, a leading retail company, has also made significant progress in incorporating
sustainability into its management practices. The company has set ambitious sustainability
targets, such as sourcing 100% of its energy from renewable sources and reducing its
greenhouse gas emissions (Walmart, 2019). To achieve these goals, Walmart has implemented
a range of sustainability initiatives, such as improving energy efficiency, reducing waste, and
promoting sustainable sourcing (Walmart, 2019). The company's commitment to sustainability
has improved its reputation and competitiveness, while also reducing its environmental impact
and costs.

IV. Case Study: The Body Shop

The Body Shop, a leading cosmetics company, has made significant progress in incorporating
sustainability into its management practices. The company has set ambitious sustainability
targets, such as reducing its carbon emissions, sourcing ingredients sustainably, and promoting
fair trade (The Body Shop, 2019). To achieve these goals, The Body Shop has implemented a
range of sustainability initiatives, such as reducing waste, improving energy efficiency, and
promoting sustainable sourcing (The Body Shop, 2019). The company's commitment to
sustainability has improved its reputation and competitiveness, while also reducing its
environmental impact and costs.

V. Case Study: Patagonia

Patagonia, a leading outdoor clothing and gear company, has made significant progress in
incorporating sustainability into its management practices. The company has set ambitious
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sustainability targets, such as reducing its carbon emissions and sourcing materials sustainably
(Patagonia, 2019). To achieve these goals, Patagonia has implemented a range of sustainability
initiatives, such as reducing waste, improving energy efficiency, and promoting sustainable
sourcing (Patagonia, 2019). The company's commitment to sustainability has improved its
reputation and competitiveness, while also reducing its environmental impact and costs.

VI. Case Study: Intel

Intel, a leading technology company, has made significant progress in incorporating
sustainability into its management practices. The company has set ambitious sustainability
targets, such as reducing its greenhouse gas emissions and sourcing 100% of its energy from
renewable sources (Intel, 2019). To achieve these goals, Intel has implemented a range of
sustainability initiatives, such as improving energy efficiency, reducing waste, and promoting
sustainable sourcing (Intel, 2019). The company's commitment to sustainability has improved
its reputation and competitiveness, while also reducing its environmental impact and costs.
VII. Case Study: IBM

IBM, a leading technology company, has made significant progress in incorporating
sustainability into its management practices. The company has set ambitious sustainability
targets, such as reducing its greenhouse gas emissions, sourcing sustainable materials, and
promoting energy efficiency in its operations (IBM, 2019). To achieve these goals, IBM has
implemented a range of sustainability initiatives, such as improving energy efficiency, reducing
waste, and promoting sustainable sourcing (IBM, 2019). The company's commitment to
sustainability has improved its reputation and competitiveness, while also reducing its
environmental impact and costs.

VIII. Case Study: Amazon

Amazon, a leading e-commerce company, has also made significant progress in incorporating
sustainability into its management practices. The company has set ambitious sustainability
targets, such as reducing its carbon footprint and sourcing 100% renewable energy (Amazon,
2019). To achieve these goals, Amazon has implemented a range of sustainability initiatives,
such as improving energy efficiency, reducing waste, and promoting sustainable sourcing
(Amazon, 2019). The company's commitment to sustainability has improved its reputation and
competitiveness, while also reducing its environmental impact and costs.

IX. Case Study: Google

Google, a leading technology company, has made significant progress in incorporating
sustainability into its management practices. The company has set ambitious sustainability
targets, such as becoming carbon neutral and sourcing 100% renewable energy (Google, 2019).
To achieve these goals, Google has implemented a range of sustainability initiatives, such as
improving energy efficiency, reducing waste, and promoting sustainable sourcing (Google,
2019). The company's commitment to sustainability has improved its reputation and
competitiveness, while also reducing its environmental impact and costs.

X. Case Study: Starbucks

Starbucks, a leading coffee company, has also made significant progress in incorporating
sustainability into its management practices. The company has set ambitious sustainability
targets, such as reducing its waste and sourcing 100% sustainable coffee (Starbucks, 2019). To
achieve these goals, Starbucks has implemented a range of sustainability initiatives, such as
reducing waste, improving energy efficiency, and promoting sustainable sourcing (Starbucks,
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2019). The company's commitment to sustainability has improved its reputation and
competitiveness, while also reducing its environmental impact and costs.

These case studies demonstrate the potential benefits of incorporating sustainability into
management practices for organizations of different sizes and sectors. By setting ambitious
sustainability targets and implementing sustainability initiatives, companies can improve their
reputation and competitiveness, while also reducing their environmental impact and costs.

It is important to note that incorporating sustainability into management practices requires a
long-term commitment and ongoing effort from organizations. Companies must continually
assess their sustainability efforts, identify areas for improvement, and make adjustments to
ensure they are meeting their sustainability goals and having a positive impact on the
environment and society.

5. Results and Discussion

The results of this review indicate that incorporating sustainability into management practices
is becoming increasingly important for organizations. Companies are expected to not only
operate in an environmentally friendly way but also to promote social and economic
sustainability. By setting ambitious sustainability targets and implementing sustainability
initiatives, companies can improve their reputation and competitiveness, while also reducing
their environmental impact and costs.

Several studies have shown that incorporating sustainability into management practices can
lead to improved organizational performance, increased innovation, and enhanced
competitiveness (Hart, 1995; Porter & Kramer, 2006). Companies that have made a long-term
commitment to sustainability have been able to reduce their environmental impact and costs,
while also improving their reputation and competitiveness (Elkington, 1997).

Incorporating sustainability into management practices also has the potential to enhance
organizational learning and innovation. By continuously assessing and improving their
sustainability efforts, organizations can build a culture of sustainability that fosters innovation
and continuous improvement (Lebel & Miraftab, 2005). Moreover, companies that incorporate
sustainability into their management practices can leverage their sustainability initiatives to
create new products, services, and business models that differentiate them from their
competitors (Porter & Kramer, 2006).

While incorporating sustainability into management practices has many benefits, it also
requires a long-term commitment and ongoing effort from organizations. Companies must
continually assess their sustainability efforts, identify areas for improvement, and make
adjustments to ensure they are meeting their sustainability goals and having a positive impact
on the environment and society.

It is important to note that incorporating sustainability into management practices is not a one-
size-fits-all approach, and companies must tailor their sustainability efforts to their specific
context, goals, and capabilities (Bansal, 2005). Companies must also be aware of the challenges
they may face when incorporating sustainability into their management practices, such as
resistance from employees and stakeholders, and a lack of resources and expertise (Bansal,
2005).
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Incorporating sustainability into management practices is becoming increasingly important for
organizations. Companies that set ambitious sustainability targets and implement sustainability
initiatives can improve their reputation and competitiveness, while also reducing their
environmental impact and costs. Organizations must continuously assess and improve their
sustainability efforts to ensure they are having a positive impact on the environment and
society.

5.1 Benefits of Sustainability in Management

A. Improved Reputation

Incorporating sustainability into management practices can improve an organization's
reputation by demonstrating their commitment to sustainability and responsible business
practices (UNGC, 2019). This can be particularly important in attracting customers, employees,
and investors who value sustainability and corporate social responsibility.

B. Improved Competitiveness

Sustainable management practices can also improve an organization's competitiveness by
reducing costs, increasing efficiency, and attracting talent (McKinsey, 2017). By adopting
sustainable practices, organizations can reduce their environmental impact and operational
costs, while also attracting employees who are committed to sustainability (The World
Business Council for Sustainable Development, 2019).

C. Improved Financial Performance

Incorporating sustainability into management practices can lead to improved financial
performance by reducing risks and increasing profitability (The Sustainability Accounting
Standards Board, 2019). By taking a long-term view on sustainability, organizations can reduce
risks associated with environmental and social issues, while also creating new opportunities
for growth and innovation (The Global Reporting Initiative, 2019).

5.2 Emerging Trends in Sustainability in Management

A. Stakeholder Engagement and Collaboration

Stakeholder engagement and collaboration are emerging as key trends in sustainability in
management, with organizations seeking to work closely with stakeholders to promote
sustainable practices (The World Business Council for Sustainable Development, 2019).

B. Renewable Energy and Circular Economy

The development of new technologies and innovations, such as renewable energy and circular
economy practices, are expected to play a significant role in promoting sustainability in
management (McKinsey, 2017).

C. Sustainability Reporting and Ratings

The rise of sustainability reporting and sustainability ratings will provide organizations with
greater transparency and accountability for their sustainability practices (The Global Reporting
Initiative, 2019).

5.3 Challenges and Limitations for Sustainable Management:

While there is evidence to support the benefits of incorporating sustainability into management
practices, there are also challenges and limitations that organizations face in doing so. Some of
the challenges include limited resources, resistance to change, lack of awareness, and difficulty
in measuring the impact of sustainability practices (UNGC, 2019). It is important for
organizations to consider these challenges and work to overcome them in order to fully
integrate sustainability into their operations.
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5.4 Future Trends in Sustainability in Management:

The trend towards incorporating sustainability into management practices is expected to
continue in the future, with an emphasis on the importance of stakeholder engagement and
collaboration (The World Business Council for Sustainable Development, 2019). The
development of new technologies and innovations, such as renewable energy and circular
economy practices, will also play a significant role in promoting sustainability in management
(McKinsey, 2017). Additionally, the rise of sustainability reporting and sustainability ratings
will provide organizations with greater transparency and accountability for their sustainability
practices (The Global Reporting Initiative, 2019).

5.5 Stakeholder Role in Promoting Sustainability:

The role of stakeholders in promoting sustainability has been widely discussed in the literature.
Companies, governments, and international organizations have a significant role to play in
promoting sustainable practices (The World Business Council for Sustainable Development,
2019). The business case for sustainability has been well documented and includes the potential
for cost savings, improved reputation, and increased competitiveness (PwC, 2018).

5.6 Standards and Guidelines:

International organizations such as ISO, UNFCCC, and UNGC have established guidelines and
standards for sustainability in management (The Global Reporting Initiative, 2019; The
Sustainability Accounting Standards Board, 2019; The Sustainable Purchasing Leadership
Council, 2019). These standards provide organizations with guidance on how to integrate
sustainability into their operations and practices.

5.7 Implications for Organizations:

Organizations can benefit from incorporating sustainability into their management practices by
improving their reputation, competitiveness, and financial performance (The Carbon Trust,
2018; The Global Initiative for Sustainability Ratings, 2019). However, organizations must
also be aware of the challenges and limitations associated with incorporating sustainability into
their operations and work to overcome them. It is important for organizations to stay informed
of the latest trends and developments in sustainability in management in order to ensure they
are competitive and meeting the expectations of stakeholders (The Sustainability Accounting
Standards Board, 2019).

Incorporating sustainability into management practices can also improve an organization's
competitiveness by reducing costs, increasing efficiency, and attracting talent (McKinsey,
2017). By adopting sustainable practices, organizations can reduce their environmental impact
and decrease their operational costs, while also attracting employees who are committed to
sustainability (The World Business Council for Sustainable Development, 2019).

Finally, incorporating sustainability into management practices can also lead to improved
financial performance by reducing risks and increasing profitability (The Sustainability
Accounting Standards Board, 2019). By taking a long-term view on sustainability,
organizations can reduce risks associated with environmental and social issues, while also
creating new opportunities for growth and innovation (The Global Reporting Initiative, 2019).
However, organizations must also be aware of the challenges and limitations associated with
incorporating sustainability into their operations and work to overcome them. It is important
for organizations to stay informed of the latest trends and developments in sustainability in
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management in order to ensure they are competitive and meeting the expectations of
stakeholders (The Sustainability Accounting Standards Board, 2019).

6. Conclusion

Rise in the literature on sustainability can be noticed over a period of time. However, much is
still needed to be explored. The trend towards sustainability in management is growing as
companies recognize the importance of not just operating in an environmentally friendly
manner, but also promoting social and economic sustainability. This shift is driven by the
increasing public awareness and demand for sustainable business practices, as well as the
potential benefits of incorporating sustainability into management practices.

Studies have shown that incorporating sustainability into management practices can lead to
improved organizational performance, increased innovation, and enhanced competitiveness.
Companies that make a long-term commitment to sustainability can reduce their environmental
impact and costs, improve their reputation and competitiveness, and create new products and
services that differentiate them from their competitors.

However, incorporating sustainability into management practices requires a long-term
commitment and ongoing effort. Companies must continuously assess and improve their
sustainability efforts, identify areas for improvement, and make adjustments to ensure they are
meeting their sustainability goals and having a positive impact on the environment and society.
Companies must also be aware of the challenges they may face, such as resistance from
employees and stakeholders, and a lack of resources and expertise.

7. Implications

The results of this review have several implications for organizations, policymakers, and
researchers. Firstly, organizations should recognize the importance of incorporating
sustainability into their management practices and make a long-term commitment to
sustainability. They should set ambitious sustainability targets and implement sustainability
initiatives that align with their specific context, goals, and capabilities. Organizations should
also continuously assess and improve their sustainability efforts to ensure they are having a
positive impact on the environment and society.

For policymakers, the results of this review highlight the importance of creating a supportive
environment for organizations to incorporate sustainability into their management practices.
This may include providing tax incentives, subsidies, and other forms of support to encourage
companies to adopt sustainable practices. Policymakers should also promote the development
of sustainability standards, certifications, and labeling systems to help consumers make
informed decisions about environmentally and socially responsible products and services.

For researchers, the results of this review provide a valuable starting point for further research
on the topic of sustainability in management. Future research could explore the challenges and
opportunities of incorporating sustainability into management practices, as well as the specific
sustainability initiatives and strategies that are most effective for different types of
organizations and industries. Additionally, future research could investigate the relationship
between sustainability in management and financial performance, and examine how companies
can measure and communicate the results of their sustainability efforts to stakeholders.
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In conclusion, incorporating sustainability into management practices is becoming increasingly
important for organizations, and the trend towards sustainability in management is expected to
continue to grow in the coming years. Companies that embrace sustainability in their

management practices can reap a range of benefits, including improved organizational

performance, increased innovation, and enhanced competitiveness. Policymakers and

researchers should work together to support organizations in their sustainability efforts and

further advance the field of sustainability in management.

10.

11.

12.

13.

14.

References:

1. Sanchez-Planelles, J., & Segarra-Ofia, M. (2021, June). Case study protocol for the
analysis of sustainable business models. In Culture and Tourism in a Smart, Globalized,
and Sustainable World: 7th International Conference of IACuDiT, Hydra, Greece, 2020
(pp- 147-170). Cham: Springer International Publishing.

Adams, D. A. (2015). Conceptualizing and measuring entrepreneurship in the context
of sustainable development. Entreprencurship Theory and Practice, 39(4), 661-687.
https://doi.org/10.1111/etap.12172

Al-Tabbaa, O., & El-Masri, M. (2019). Sustainable business models: A review of the
literature. Journal of Cleaner Production, 210, 838-853.

Bansal, P. (2005). Evolving sustainably: A longitudinal study of corporate sustainable
development. Strategic Management Journal, 26(3), 197-218.
https://doi.org/10.1002/sm;j.486

BCG. (2018). The sustainable procurement journey: How to create value through
responsible sourcing. Boston Consulting Group.

Bican, P. M., & Brem, A. (2020). Digital business model, digital transformation, digital
entrepreneurship: Is there a sustainable “digital”? Sustainability, 12(13), 5239.
Bocken, N. M. P., Short, S. W., Rana, P., & Evans, S. (2016). A strategic approach to
sustainable business model innovation. Journal of Cleaner Production, 135, 1172-118]1.
BSR. (2018). The business case for human rights. Business for Social Responsibility.
BSR. (2018). The business case for LGBTI workplace inclusion. Business for Social
Responsibility.

Callon, M., Courtial, J.P., & Laville, F. (1991). Co-word analysis as a tool for
describing the network of interactions between basic and technological research: The
case of polymer chemistry. Scientometrics, 22, 155-205.

Carroll, A. B. (1991). The pyramid of corporate social responsibility: Toward the moral
management of organizational stakeholders. Business Horizons, 34(4), 39-48.
https://doi.org/10.1016/0007-6813(91)90005-G

CDP. (2019). CDP supply chain report 2019: The state of sustainable procurement.
Carbon Disclosure Project.

Chen, C.-T. A., & Lin, B.-H. (2012). Examining the relationship between corporate
sustainability and organizational financial performance. Journal of Business Ethics,
109(1), 121-133. https://doi.org/10.1007/s10551-011-1043-2

Comin, L. C., Aguiar, C. C., Sehnem, S., Yusliza, M. Y., Cazella, C. F., & Julkovski,
D. J. (2020). Sustainable business models: a literature review. Benchmarking: An
International Journal, 27(7), 2028-2047.



Prof. (Dr.) Tulika Saxena
Business, Management and Economics Engineering, 2022 Volume 20 Issue 2, ISSN: 2669-2481 / eISSN: 2669-249X

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.
35.

Crittenden, V. L., & Crittenden, W. F. (2016). Sustainability in the hospitality industry:
An examination of green practices in hotels. Journal of Sustainable Tourism, 24(5),
582-600.

Curtis, S. K., & Mont, O. (2020). Sharing economy business models for sustainability.
Journal of Cleaner Production, 266, 121519.

Deloitte. (2018). Human capital trends 2018: The rise of the social enterprise. Deloitte.
Dobers, P., & Waddock, S. (2001). Institutions and leadership in sustainable
development. Business Strategy and the Environment, 10(4), 199-212.
https://doi.org/10.1002/bse.256

Elkington, J. (1997). Cannibals with forks: The triple bottom line of 21st century
business. Gabriola Island, BC: New Society Publishers.

European Commission. (2018). Guidelines on non-financial reporting. European
Commission.

Gao, Y., & Wang, D. (2019). Sustainable human resource management practices and
employee outcomes: A meta-analysis. Journal of Business Ethics, 156(4), 709-725.
Geissdoerfer, M., Vladimirova, D., & Evans, S. (2018). Sustainable business model
innovation: A review. Journal of cleaner production, 198, 401-416.

Gren, I., & Gudmundsson, A. (2013). An institutional approach to corporate
sustainability: A case study of the global reporting initiative. Business Strategy and the
Environment, 22(1), 29-41. https://doi.org/10.1002/bse.1736

GRI Standards. (2019). Sustainability reporting guidelines. Global Reporting Initiative.
Habisch, A., & Bilger, F. (2010). The triple bottom line of sustainability as a new
paradigm for business. Journal of Cleaner Production, 18(9), 837-841.
https://doi.org/10.1016/j.jclepro.2009.11.012

Hahn, T., & Klopfer, W. (2018). Sustainable supply chain management: An
introduction. Journal of Cleaner Production, 172, 3-4.

Hossain, M. (2021). Frugal innovation and sustainable business models. Technology in
society, 64, 101508.

ISO. (2015). ISO 14001:2015 Environmental management systems. International
Organization for Standardization.

ISO. (2016). ISO 26000:2010 Guidance on social responsibility. International
Organization for Standardization.

ISO. (2017). ISO 9001:2015 Quality management systems. International Organization
for Standardization.

ISO. (2018). ISO 26000:2010 Guidance on social responsibility. International
Organization for Standardization.

Kipping, M., & Ewert, T. (2017). Sustainability as a driver for innovation in human
resource management. Journal of Business Ethics, 142(4), 609-623.

KPMG. (2018). Sustainability in the mining industry: longer-term competitiveness
through a focus on people, planet and profit. KPMG.

KPMG. (2019). The future of the supply chain. KPMG.

Lahti, T., Wincent, J., & Parida, V. (2018). A definition and theoretical review of the
circular economy, value creation, and sustainable business models: where are we now
and where should research move in the future? Sustainability, 10(8), 2799.

2349 |Page



2350

36.

37.

38.

39.

40.

41.

42.

43

44.

45.

46.

47.

48.

49.

50.

51

52.

53.

FUTURISTIC TRENDS IN MANAGEMENT: THE IMPORTANCE OF SUSTAINABILITY IN
ORGANIZATIONS

Lantos, G. P. (2001). The boundaries of strategic corporate social responsibility.
Journal of Consumer Marketing, 18(7), 560-568.
https://doi.org/10.1108/07363760110413244

Lavie, D., & Schwartze, J. (2017). The role of leadership in advancing corporate
sustainability. In Handbook of Research on Corporate Social Responsibility (pp. 305-
320). Cheltenham, UK: Edward Elgar Publishing.

Liideke-Freund, F. (2020). Sustainable entrepreneurship, innovation, and business
models: Integrative framework and propositions for future research. Business Strategy
and the Environment, 29(2), 665-681.

Matten, D., & Moon, J. (2004). “Implicit” and “explicit” CSR: A conceptual framework
for a comparative understanding of corporate social responsibility. Academy of
Management Review, 29(2), 387-404. https://doi.org/10.5465/amr.2004.13808098
McKinsey. (2017). Unlocking the full potential of the circular economy. McKinsey.
Muthu, S. S., & Rana, P. (2019). Sustainability in human resource management: A
review and research agenda. Journal of Cleaner Production, 212, 787-798.

Pan, L., Xu, Z., & Skare, M. (2022). Sustainable business model innovation literature:
a bibliometrics analysis. Review of Managerial Science, 1-29.

. Parnell, J. A., & Crutzen, N. (2016). Corporate sustainability reporting: A review of the

literature. Accounting, Auditing & Accountability Journal, 29(6), 869-906.
https://doi.org/10.1108/AAAJ-09-2013-1382

Porter, M. E., & Kramer, M. R. (2011). Creating shared value. Harvard Business
Review, 89(1/2), 62-77. https://hbr.org/2011/01/the-big-idea-creating-shared-value
Porter, M. E., & Kramer, M. R. (2011). Creating shared value. Harvard Business
Review, 89(1-2), 62-77.

Porter, M. E., & van der Linde, C. (1995). Green and competitive: Ending the stalemate.
Harvard Business Review, 73(5), 120-134. https://hbr.org/1995/09/green-and-
competitive-ending-the-stalemate

PwC. (2018). The economic case for sustainability. PwC.

Ritala, P., Huotari, P., Bocken, N., Albareda, L., & Puumalainen, K. (2018). Sustainable
business model adoption among S&P 500 firms: A longitudinal content analysis study.
Journal of cleaner production, 170, 216-226.

Salhofer, K., & Herrmann, A. (2018). Sustainability in the procurement process: An
empirical study. Journal of Purchasing and Supply Management, 24(4), 214-223.
Schaltegger, S., & Burritt, R. L. (2010). Sustainability accounting and reporting.
Sheffield, UK: Greenleaf Publishing.

. Sen, S., & Bhattacharya, C. B. (2001). Does doing good always lead to doing better?

Consumer reactions to corporate social responsibility. Journal of Marketing Research,
38(2), 225-243. https://doi.org/10.1509/jmkr.38.2.225.18898

Sinkovics, N., Gunaratne, D., Sinkovics, R. R., & Molina-Castillo, F. J. (2021).
Sustainable business model innovation: an umbrella review. Sustainability, 13(13),
7266.

Sousa-Zomer, T. T., & Cauchick-Miguel, P. A. (2019). Exploring business model
innovation for sustainability: an investigation of two product-service systems. Total
Quality Management & Business Excellence, 30(5-6), 594-612.



Prof. (Dr.) Tulika Saxena
Business, Management and Economics Engineering, 2022 Volume 20 Issue 2, ISSN: 2669-2481 / eISSN: 2669-249X

54.

35.

56.

57.

58.

59.

60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

72.

73.
74.

The Carbon Trust. (2018). Carbon footprinting and sustainability certification. The
Carbon Trust.

The Ellen MacArthur Foundation. (2018). A new plastics economy: Catalysing action.
The Ellen MacArthur Foundation.

The Global Initiative for Sustainability Ratings. (2019). Sustainability rating
guidelines. The Global Initiative for Sustainability Ratings.

The Global Reporting Initiative. (2019). Sustainability reporting guidelines. The Global
Reporting Initiative.

The International Organization for Standardization. (2018). ISO 26000:2010 Guidance
on social responsibility. International Organization for Standardization.

The Natural Step. (2018). The sustainability compass: A guide for decision-making.
The Natural Step.

The Sustainability Accounting Standards Board. (2019). Sustainability accounting
standards. The Sustainability Accounting Standards Board.

The Sustainability Consortium. (2019). Product category rules (PCR) development
guide. The Sustainability Consortium.

The Sustainable Purchasing Leadership Council. (2019). Sustainable purchasing
guidelines. The Sustainable Purchasing Leadership Council.

The United Nations Global Compact. (2019). CEO guide to the UN Global Compact
and sustainability. United Nations Global Compact.

The World Business Council for Sustainable Development. (2019). The business case
for sustainable development. The World Business Council for Sustainable
Development.

Tiscini, R., Testarmata, S., Ciaburri, M., & Ferrari, E. (2020). The blockchain as a
sustainable business model innovation. Management Decision.

UN Global Compact. (2019). CEO guide to the UN Global Compact and sustainability.
United Nations Global Compact.

UN Global Compact. (2019). Stakeholder engagement for sustainable business. United
Nations Global Compact.

UNE-P. (2017). The circular economy in the context of the sustainable development
goals. United Nations Environment Programme.

UNFCCC. (2015). Paris Agreement. United Nations Framework Convention on
Climate Change.

UNGC. (2019). CEO guide to the UN Global Compact and sustainability. United
Nations Global Compact.

United Nations Development Programme. (2019). Sustainability and human
development. United Nations Development Programme.

WBCSD. (2018). The business case for the circular economy. World Business Council
for Sustainable Development.

WEF. (2018). The future of jobs report 2018. World Economic Forum.

Werther, W. B., & Chandler, D. (2005). Strategic corporate social responsibility as
global  brand  insurance.  Business & Society,  44(2), 120-139.
https://doi.org/10.1177/0007650304272611

2351 |Page



2352 FUTURISTIC TRENDS IN MANAGEMENT: THE IMPORTANCE OF SUSTAINABILITY IN
ORGANIZATIONS

75. Wong-On-Wing, B. (2012). The relationship between corporate sustainability and firm
financial performance: Evidence from Hong Kong. Asia Pacific Journal of
Management, 29(4), 1021-1044. https://doi.org/10.1007/s10490-011-9254-5

76. World Bank. (2018). Environmental and social standards. World Bank.

77. WRI. (2019). Greenhouse gas protocol: A corporate accounting and reporting standard.
World Resources Institute.

78. Yip, A. W., & Bocken, N. M. (2018). Sustainable business model archetypes for the
banking industry. Journal of cleaner production, 174, 150-169.




